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[bookmark: _GoBack]Department of Culture and Tourism – Abu Dhabi Wins PATA Accolade for Best Destination Campaign 
DCT Abu Dhabi recognised in major category at the Pacific Asia Travel Association Awards for Your Extraordinary Story 

Abu Dhabi, 19 July 2018: The Department of Culture and Tourism – Abu Dhabi (DCT Abu Dhabi) has been awarded a top honour at the annual Pacific Asia Travel Association (PATA) Awards for its destination brand campaign. 
The winners of the 2018 PATA Grand and Gold Awards were announced this week by organisers, with DCT Abu Dhabi triumphing in the Gold category after an independent judging committee consisting of fourteen senior executives from the travel, tourism and hospitality sectors recognised the ‘Your Extraordinary Story’ campaign as a winner in the “Marketing – Secondary Government Destination”.
This year’s PATA Awards recognised the achievements of 27 separate organisations and individuals, and now DCT Abu Dhabi representatives can look forward to receiving this prestigious accolade at a lavish awards ceremony, which will take place in Langkawi, Malaysia on Friday, September 14th, which coincides with the PATA Travel Mart 2018. 
“A key part of DCT Abu Dhabi’s recent marketing focus was the launch of our ‘Your Extraordinary Story ‘ brand campaign, as we promote the emirate as a destination of distinction for both leisure and business travellers,” said HE Saif Saeed Ghobash, Undersecretary of DCT Abi Dhabi. “By presenting Abu Dhabi as a place that will surprise and delight we look to connect with   travelers who value engaging with a destination and its culture and heritage, and we are delighted the work we put in to our ‘extraordinary’ campaign has been recognised by such a prestigious association. 
“This award is a wonderful accolade to receive, as it demonstrates that our insight and extensive efforts are having an impact at an international level.”
In total, 34 Grand and Gold Awards will be presented, with DCT Abu Dhabi joining such organisations as Amadeus Asia Limited from Thailand, Air Asia from Malaysia, the Hong Kong Tourism Board, Jetwing Hotels Ltd from Sri Lanka, Kerala Tourism from India and Local Alike from Thailand. 
The Marianas Visitors Authority, Melco Resorts and Entertainment from Macao, PEAK DMC from India and the Tourism Authority of Thailand will also be recognised.
This year’s PATA awards attracted 200 entries from 87 organisations and individuals worldwide Dr. Mario Hardy, PATA CEO, said, “On behalf of PATA, I would like to congratulate the 2018 PATA Grand and Gold Award winners, as well as all of this year’s participants for their submissions. The winners exemplify the true values of the Association in working towards a more responsible travel and tourism industry in the Asia Pacific region. I look forward to celebrating all of their accomplishments at the PATA Gold Awards Luncheon and Presentation at PATA Travel Mart 2018 in Langkawi, Malaysia.”
The PATA Grand Awards are presented to outstanding entries in four principal categories: Marketing; Education and Training; Environment, and Heritage and Culture.
Founded in 1951, PATA is a not-for-profit membership association that acts as a catalyst for the responsible development of travel and tourism to, from and within the Asia Pacific region. The Association provides aligned advocacy, insightful research and innovative events to its member organisations, comprising 98 government, state and city tourism bodies, 19 international airlines and airports, 91 hospitality organisations and 70 educational institutions, as well as over a hundred young tourism professional (YTP) members across the world. 
ENDS

About The Department of Culture and Tourism - Abu Dhabi:

The Department of Culture and Tourism, Abu Dhabi conserves and promotes the heritage and culture of Abu Dhabi emirate and leverages them in the development of a world-class, sustainable destination of distinction that enriches the lives of visitors and residents alike.  The Department manages the emirate’s tourism sector and markets the destination internationally through a wide range of activities aimed at attracting visitors and investment.  Its policies, plans and programmes relate to the preservation of heritage and culture, including protecting archaeological and historical sites and to developing museums, including the Louvre Abu Dhabi, the Zayed National Museum and the Guggenheim Abu Dhabi.  The Department of Culture and Tourism supports intellectual and artistic activities and cultural events to nurture a rich cultural environment and honour the emirate’s heritage.  A key role played by the Department is to create synergy in the destination’s development through close co-ordination with its wide-ranging stakeholder base. http://tcaabudhabi.ae/en
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